5 Questions You Must
Answer Before Wasting
Money on Marketing

A practical guide for Founders,
Owners, and Executives
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Stop Guessing. Start Making Informed
Decisions.

If you don’t have a marketing team, an agency, or an external
partner, marketing feels risky. Every dollar feels exposed. Every
decision feels permanent.

Most founders delay marketing because they don’t know where to
start or how to avoid wasting money. Others jump in too quickly and
regret it.

This guide exists to solve that problem.
You don’t need tactics yet. You need clarity.

Inside, you’ll answer the five questions that determine whether
marketing becomes a growth lever or an expensive distraction.

Who this is for?

- Founders, owners, and executives with no active marketing
- Businesses preparing to invest for the first time
- Leaders who want confidence before spending money

What this will help you do?

- Decide where to start
« Avoid common and costly mistakes
- Create a simple, manageable marketing foundation
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Question 1: Where should | even start
with marketing?

The fastest way to waste money is to start everywhere at once.
Marketing only works when it is focused.

Before choosing channels, content, or campaigns, you need three
things.

Clarity Checklist

+ Who is your ideal customer?
« What problem do you solve better than alternatives?
- How do buyers currently find and choose you?

What to Do First

- Identify the one buyer you most want more of
« Choose one or two channels they already trust
- Ilgnore everything else for now

Reality Check

If you cannot clearly describe who you are marketing to
and why they should care, no tactic will save you.
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Question 2: How much should | spend
without wasting money?

Founders either overspend too early or underspend out of fear.
Both are mistakes.

Marketing should be sized to learning, not perfection.

Smart Starting Principles

- Start with a test budget you can afford to lose
- Tie spend to a specific outcome, not activity
* Increase spend only when results are clear

What to Measure

- Leads generated
» Sales conversations created
» Revenue influenced

What Not to Chase
 Followers
 Likes
« Traffic without intent

If you cannot explain what success looks like in business

terms, you are not ready to scale spend. ' JEWETT
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Question 3: Who should | trust to help
me?

Without internal expertise, the wrong choice here is expensive.

Your three options are simple.

Your Options

* Full-time hire
High commitment, slow start, higher risk

« Agency
Broad execution, requires oversight, mixed results

« External advisor or fractional support
Strategic clarity, faster impact, limited execution (depending on
the partner)

How to Decide

- Choose based on your stage, not ambition
- Prioritize decision-making and direction before volume
- Avoid long contracts before proof

The biggest risk is not choosing the wrong partner.

It's choosing before you understand what you JEWETT
actually need. ." MARKETING
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Question 4: How do | keep marketing
simple and manageable?

Marketing becomes chaos when it lacks structure.
Simplicity is a competitive advantage.

Rules for Keeping It Simple

+ Fewer channels, better execution
+ One clear message, repeated consistently
+ One owner accountable for results

A Basic Operating Rhythm

« Plan monthly
 Review results weekly
- Adjust based on data, not opinions

If marketing feels overwhelming, it’s overbuilt for where you
are today.
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Question 5: Will marketing actually make
a difference for my business?

Marketing is not magic. It is leverage.

It works when expectations are realistic and measurement is clear.

How to Know It's Working

« You see consistent inbound interest
- Sales conversations improve in quality
« Revenue becomes more predictable

Early Validation Signs

- Clear buyer feedback
- Shorter sales cycles
- Better alignment between messaging and reality

If nothing changes after sustained effort, the issue is not
effort.

It’s the strategy.
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Your Next Steps

- Answer each question honestly

« Write down what you do and do not know
- Identify the single biggest gap

- Fix that before adding anything else

Quick Self-Audit
Score each from 1 to 5.
- | know exactly who my ideal customer is
- | know where they get information
- | know what success looks like for marketing

| know how much risk | am willing to take
| know how | will measure results

Low scores equal uncertainty.

Uncertainty is where money gets wasted.
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Final Thought

You do not need more marketing.

You need better decisions.

Marketing works when it is intentional, focused, and
measured.

Anything else is noise.
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Clarity before execution. Strategy before spend.

BOOK A FREE 30 MIN.

STRATEGY SESSION
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